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+3% +4%
9.5 million visits 14.8 million
visitor days
Average length of visit: 1.5 nights Average spend per visit: £63.75
Overnight visitors
have increased 0
+ 2-8% (2.8%) and they + 2'9 A’
1.7 million are staying longer 7.8 million
overnight visits “"s";_';%"s up day visits
Avel'age Iength of visit

Serviced Non-Serviced Visiting Friends & Relatives

2.3 nights 6.5 nights 2.4 nights
Accommodation 13,930
+3% total jobS | yipect
Shopping izh:n/
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£3816 million ' "
= Recreation
_ct
+9.9% Food & Drink 11,591
: +3.6% direct jobs
taying visitors Day visitors Transport 0
+7% +2.9% +3.2% +4%



